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MAKING
JOBS GROW

Metro franchises rise
as proven models hit

the ground running

By Margaret Jackson The Denver Post

Widespread job losses combined with strong re-
gional demographics have turned metro Denver
into a popular spot for franchises.

But even though many people who've lost their
jobs want to go into business for themselves, getting
financing remains a challenge.

As aresult, some franchise companies are making
special offers to lure franchisees, and many land-
lords are negotiating more favorable lease rates to at-
tract tenants.

“Whentheeconomy]ags,franchwmgseesanm—
crease in the number of people becoming franchi-
sees,” said Corey Bowman, vice president of fran-
chise development for The Pita Pit,a Coeur d'Alene,
Idaho-based quick-service restaurant chain that is
expanding in the Denver area. “People who were
working and got laid off have a sour taste in their
mouths and don't want to work for somebody else.”

Those buying into a franchise have the advantage
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Franchise growth

The number of franchises is expected to
grow this year, after declining between
2008 and 2009.
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Branching out

and real estate

d at a higher rate than other franchises.

FRANCHISE: Some firms are

offering startup incentives
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of owning their own business but doing
50 with a proven mode] that can start up
quickly. In addition to the initial startup
fees for opening a franchise, owners typi-

of lease rates and construction costs that
are jower as a result of the downturn in
the economy, but it's still tough to find
good deals for prime locations, Bowman
sald.
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porate entity.
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ablishments is expected to expand by 2
percent this year, amrdhgtolmpon
by PricewaterhouseCoopers LLP. After
growing by more than 40 percent be-
tween 2001 and 2008, the sumber of fran-
chises declined by oa percent between
2008 and 2009,

“The report does not address individual
markets, but many in the industry agree
that Denver will attract more than its fair
share of franchises. Franchises expand-
ing here include Wall Street Deli, Aamco,
Pinkberry frozen yogurt and Guier Fence.

“Overall, Denver Is very

hgthlh:m:mme.:!mdﬁlord.pm\dd-
2 tenant
Denver landlords are pmblh!y more
willing to bhelp because their shopping
centers are performing better than in oth-
er markets, said David Larson, a broker
with Legend Regail Group.
Pty eht be her afl
that are willing and have the cash," he
said. *There are more (tenant-improve-
ment) dollars given in Colorado than in
markets that have been hard hit and the
[properties aren’t cash flowing.™

Not just restaurants

Denver's consistent ings as one of
the best places to live, as well as its rela-
tively stable have made it one

ial,” said Stacy Swiﬂ.marafl}!uvnh
‘based FranNet Colorado, a
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build up to 10 new restaurants here in the

next three to five years.

“It has a highly educated, white-collar
~ Gary Occhi Tru-

W 2010 forecast Annual kerage and consulting business. "Even
percentage though the economy is bad, for some rea-
change: son in Denver, there seems to be some

lwpund some positive thinking.”
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Employment 2008-09 4330 Todd Owen, vice pretident of fran-
(thousands) 4.1% chise development for Wheat
200910 based Qdoba. All but one Qdoba store In
Denver is company owned.
0.4% “Denver is a place of people from many
different places who are open to newer
= concepts and idess that may not have
[y much market share.” he said. ICs & Jess
Output 200809 tradition-bound city.”
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The Denver Post tons along the Front Range, is among the

to put people in business, Through the
end of the year, it's reducing its franchise
fee from $25,000 to $20,000. It also is ow-
ering its royalty payment for the first two
years the restaurant is open.

“The first couple of years are the most
eritical,” Bowman said. “If we can offer
mmnofinunliwmhdppeop!agn
financed and help them with their cash
flow, we think that's a good business
move.”

Franchisces are able to take advantage

foods' chief development officer, said of
Deaver. "If good companies are setting
up'shop in Denver because they can a-

tract a better-educated workforce, then
that's where we want to be.”

It's not just restaurant franchises that
are drawn to Denver. Hand & Stone, a
massage and facial spa with one location

Aesthetician Sarah Kemp gives a faclal to Avery Greene at Hand & Stone day
spa in Highlands Ranch. The company wants to branch out into 20 locations in
metro Denver over the next three years. fokn Leyba, The Denver Poar

in Highlands Ranch, wants to open up to
10 stores in metro Denver over the next
three years.

“A lot of the expansion has to do with
n-lm' :aidmammnm&

ﬂu-duwmmmu-omofmy
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than we mlklmmthmmnmltu
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five new locations in Denver as quickly
asit can.

The down economy is good for our busi-
ness because people are keeping their
cars longer.”

Margaret Jackson: 303-054-1473
or mjackson@denverpost.com
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